J'E'L,J:&Uﬁ |:I|:|I:| 0)=H€5R (W:IDE:I‘/ZZ FT/E%E) Sales and products (Convenience stores in Japan/ C  onsolidated) * LAWEDH

IEE#IE%.J:E'EHE&&UEH—?E%E*UHE%E& Net sales and gross profit of existing stores

20144E & /FY2014 20155 /FY2015
F1mMFHAREEARM/1Q EHAEHE/Full year (Forecast)

F1MFHARFHIRE/1Q BHA/Full year
RI4ELE/YoY RI4ELE/YoY B4/ YoY RI4ELE/YoY
5E_E M Net sales 100.7% 99.0% 100.4% 100.0%
I FI AR Gross profit 102.6% 100.0% 100.1% 100.7%
55 ® GEHE) Net sales (consolidated) 100.1% 98.6% 100.3%
[ | EF-ﬁ] H EE Average daily sales per store
20144EBE/FY2014 20154E B /FY2015
F1mEHRAFHR/1Q EEA/Full year F1mEH AR/ 1Q
FF/Thousands of yen FF/Thousands of yen FF/Thousands of yen
25 Al stores 530 533 532
%‘?JE New stores 515 484 512

.&#Eg&&agﬁﬁ Average number of customers and average spending pe r customer at exsisting stores

20144E & /FY2014 20155 [ /FY2015

FImF R/ 1Q EEA/Full year FImFH R LR/ 1Q
A-F/Persons, Yen B4 LL/YoY A-F/Persons, Yen B4 LL/YoY A-F/Persons, Yen BI4ELL/YoY
] Number of customers 827 98.5% 823 98.0% 818 99.6%
ZHi{li Spending per customer 600 102.3% 602 101.0% 605 100.8%

IéfEEﬁE:EIJEE?EFEEEO)?EK&U%%$IJE$G)=I£5R Sales and gross profit margin by merchandise catego ry at store level (All stores)

20144 /FY2014 20154 B /FY2015
FImFHRAGEIR/1Q BHA/Full year F1mFHARGEIE/1Q BHAETE /Full year (Forecast)
+&[ :.929:4 TR ER +1&[ 9294 TR ER +1&M Rt AR TR ER
Billions of yen Share Gross Profit Margin Billions of yen Share Gross Profit Margin Billions of yen Share Gross Profit Margin Gross Profit Margin
77 AT —F Fast foods 98.8 22.7% 39.2% 412.2 23.5% 38.9% 106.3 24.0% 38.7% -
BB R & Daily delivered foods 57.2 13.1% 34.1% 2274 12.9% 34.1% 57.7 13.0% 34.0% -
AT B & Processed foods 237.6 54.5% 24.1% 941.5 53.6% 24.1% 237.2 53.5% 23.8% -
5%, 4733 cigarettes 117.6 27.0% 10.7% 462.8 26.3% 10.8% 115.0 25.9% 10.8% -
JEB 5 Non-food products *2 42.3 9.7% 50.0% 175.9 10.0% 48.9% 420 9.5% 50.5% -
&% Total 436.0 100.0% 31.3% 1,757.2 100.0% 31.3% 443.4 100.0% 31.2% 31.5%
548 Category
D7 ART—F Fast foods KR -5 AN (VR A YTFE)-TH- 77 ART—FZE Rice, noodles, bread, delicatessen items, over-the-counter fast foods, etc.
B A2 5 Daily delivered foods R—=N) = FH =L TARY)—L- £ BT Bakery items, desserts, ice cream, perishable food (vegetable, fruits and meat), etc.
jﬂlﬁﬂ Processed foods Bk BRI B & - EFZF Soft drinks, alcoholic drinks, cigarettes, processed foods, confectioneries, etc.
JE B Fh Non-food products B A& - & #55- ¥ 7N —F% Daily necessities, books, magazines, gift cards, etc.
Notes:

GE)
* FELEEBERCEROKER. IO—VU R FFa7L0—Vo EHDOERHTY .
*¥2 FERMOUBFRREEL, FHMRAZEOREHLTEYES.

*1 These figures except for net sales (consolidated) are a sum of total LAWSON and NATURAL LAWSON stores.
*2 Gross profit of non-food products includes service commissions.
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