JFLEJ: &Uﬁ |:I|:|I:| w ’Iﬁiﬂ(i%) Sales and Products (Non-consolidated) LAWEDN

IEE#E%LEWE&&U&#E%J%HEEWE& Net sales at existing stores and gross profit at ex isting stores

F1MFEA R HIRF/1Q BEHA/Full year F1MEERHIR/1Q B HAETIE/Full year(Forecast)

BI4ELL/YoY BIEEEL/YoY BI4ELL/YoY BIfELL/YoY

5EEE Netsales 103.3% 105.4% 105.0% 101.0%
101.3% 104.0% 105.7% 102.7%

ﬁﬁﬂﬁiﬁ Gross profit
(DRBOMIET. EXEHPMICETEEETY

[ | :F-ﬁ] H ﬂ& Average daily sales per store
20114 /FY2011 20124 /FY2012
FILFHAREFHR/1Q

Note: The numerical values stated are the results for the existing stores that existed during the respective accounting periods.

SIMFHARERM/1Q EEA/Full year
FF/Thousands of yen FF/Thousands of yen FF/Thousands of yen
2 [E Total stores 513 547 541
ﬁ']ﬁ New stores 522 516 533

l@&&t]@ﬁﬁlﬁ(ﬂ&#r&) Average number of customers and average purchase va  lue per customer in exsisting stores

201145 /FY2011 20124 /FY2012
FIMFH R/ 1Q

F1MFHRETHIM/1Q BHA/Full year

A-F/Persons, yen BI4ELL/YoY A -F/Persons, yen BIEELL/YoY A -F/Persons, yen BI4ELL/YoY
8 Number of customers 846 99.7% 882 101.0% 865 102.5%
Z Bl Spending per customer 584 103.6% 596 104.3% 597 102.4%
Note: The numerical values stated are the results for the existing stores that existed during the respective accounting periods.

(DEBOBIET. ERHPRMICEITIRETT

IE‘iE.':i';llRﬁﬁﬁﬁﬁd)?ﬁﬁ&lﬂ%ﬁﬂﬁﬁd)ﬁiﬂ(éﬁ) Sales and gross profit margin by merchandise catego ry at store level (All stores)
20114 /FY2011 20124 /FY2012

SIMFHARERM/1Q B HA/Full year FIMFHRETHARM/1Q 1B HAEHE/Full year(Forecast)

IR E iR E
+EM WAL Gross Profit +1&M WL Gross Profit +&EM 45424 BRI E BEFIEE
billions of yen Share Margin  billions of yen Share Margin billions of yen Share Gross Profit Margin Gross Profit Margin
7 ART—F Fast foods 734 19.3% 37.7% 325.9 20.1% 38.2% 82.5 19.9% 38.3% -
HE2 & A Daily delivered foods 48.0 12.6% 34.3% 201.9 12.5% 34.5% 53.3 12.9% 34.4% -
NI B & Processed foods 218.2 57.2% 23.9% 916.8 56.5% 23.8% 234.5 56.7% 23.7% -
5%, #7313 cigarettes 108.2 28.4% 10.4% 459.1 28.3% 10.5% 117.9 28.5% 10.5% -
JE R Non-food products 41.4 10.9% 43.7% 176.6 10.9% 43.4% 43.3 10.5% 45.7% -
B Total 381.2 100.0% 30.1% 1,621.3 100.0% 30.1% 413.7 100.0% 30.3% 30.6%

Note: Gross profit of non-food products includes service commissions.

CE) FFRRDOBFRABEL, FHHRAZEOEHLTEYES,

4>%8 Category

77 AR T —F Fast foods

=] Eﬁﬂ: Daily delivered foods
S0 T & & Processed foods
3Fﬁﬂ: Non-food products
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KR -5 SN (SRS YFH)-TYH-T7RLT—FK % Rice, noodles, bread, delicatessen items, fast foods.
R=D)—TFH—TARY—L-EEEBE % Bakery items, desserts, ice cream, fresh food.
B EEE- AN IMIB&-BEF % Soft drinks, alcoholic bevarages, cigarettes, processed foods, confectionery.

BAM A5 %F Daily necessities, books, magazines, online merchandise sales and services.
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