== Y
J'_L',J: &Uﬁ |:I|:||:| 0) &;R(%W) Sales and Products (Non-consolidated) LAWSON
.ﬂ#ﬁﬂ*ﬂi%ﬁﬁﬁ&&zjﬁ#ﬁﬁﬁﬂ]ﬁ%ﬁﬁﬁ& Net sales at existing stores and gross profit at ex isting stores

FEIMFH R HAR/3Q B HA/Full year FEIMFHARTHAR/3Q B HAET B/ Full year(Forecast)
B4/ YoY B4/ YoY B4/ YoY B4/ YoY
FELE Netsales 99.4% 100.8% 105.9% 104.0%
#RIEFIEE  Gross profit 100.5% 101.4% 104.0% 102.8%
Note: The numerical values stated are the results for the existing stores that existed during the respective accounting periods.

CERBOKER. FEARBICETIEMTY .

| :Fﬁ] H R& Average daily sales per store
2010£F BE/FY2010 20114 BE/FY2011
FEIMF R HM/3Q

E3IMF H R HI/3Q BHA/Full year
FF/Thousands of yen FF/Thousands of yen FF/Thousands of yen
QE Total stores 513 513 551
i IE New stores 506 506 529

lue per customer in exsisting stores

IE%{&U@&{E(&#E) Average number of customers and average purchase va
2010£EE/FY2010 20114E [ /FY2011

B/ Full year FEIMFHARTHAR/3Q

HIWF AR/ 3Q
A -F/Persons, yen BI4ELE/YoY A -F/Persons, yen HIEELE/YoY A -F/Persons, yen RiI€ELE/YoY
Z 8 Number of customers 885 99.9% 872 100.4% 899 101.4%
b i} 565 99.5% 573 100.4% 589 104.4%
Spending per customer
Note

The numerical values stated are the results for the existing stores that existed during the respective accounting periods.

(6=3)
EBOBIEL. RIS TIRETT .

.E|:I|=|I:|E|]R&ﬁﬁ&@ﬁg&lﬂ%ﬁﬁlﬁgo)ﬁiﬂ(ﬁﬁ) Sales and gross profit margin by merchandise catego ry at store level (All stores)
2010£EE/FY2010 20114E & /FY2011
1B HAEHE/Full year(Forecast)

HIWFHRF IR/ 3Q FBEA/Full year FI3ImF R HR/3Q
iR E IR E

+EA MRt Gross Profit +iEM A  Gross Profit +EM[ MR BFRFEE BRFISE
billions of yen Share(%) Margin  billions of yen Share(%) Margin billions of yen Share Gross Profit Margin Gross Profit Margin
7 ART—F Fast foods 230.5 20.4% 37.6% 304.3 20.3% 37.8% 246.5 20.1% 38.0% -
HE2 & A Daily delivered foods 145.9 12.9% 34.9% 192.6 12.8% 34.6% 153.4 12.5% 34.7% -
SN I B & Processed foods 622.9 55.1% 24.7% 829.7 55.2% 24.5% 696.3 56.7% 23.9% -
5%, #7323 cigarettes 2745 24.3% 10.5% 3741 24.9% 10.5% 347.2 28.3% 10.5% -
JE B & Non-food products 131.3 11.6% 42.5% 175.9 11.7% 42.2% 130.5 10.7% 43.7% -
B Total 1,130.8 100.0% 30.7% 1,502.7 100.0% 30.6% 1,226.8 100.0% 30.2% 30.3%

Note: Gross profit of non-food products includes service commissions.

CE) FFRRDBFRABEL, FHHRAZEOEHLTEYES,

4>%8 Category A7 Products included
T7ART—K Fast foods KER-F SR/ (U R YFE) T UH-T7—ART—F % Rice, noodles, bread, delicatessen items, fast foods.
B E2E 5 Daily delivered foods R—D)—FTH—bTARY)—L- £ BH % Bakery items, desserts, ice cream, fresh food.

BRAESE- AN T B & -EF % Soft drinks, alcoholic bevarages, cigarettes, processed foods, confectionery.

BHA& A -#i5 % Daily necessities, books, magazines, online merchandise sales and services.

S0 T & & Processed foods
3Fﬁﬂ: Non-food products

() AR—COEHIBEIZF, B O—V e (KR O—VUELDEETHEHOMELZEAFEA.

Note: All figures on this page exclud operation of LAWSON Okinawa, Inc. and LAWSON Toyama, Inc. in their calculation.
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