%J:&Uﬁ:ﬁ:d):{iiﬂ,($1$) Sales and Products (Non-consolidated)

LAWGEON

== E—- L
W5 EERIEL vov rate of sales on existing stores

20104£E/FY2010 20114EE/FY2011 20114E EE(FHiE)/FY2011(Forecast)
F1mF M/ 10 B HA/Full year F1mF M/ 10 F2mMA AR AR/ 2Q BH/Full year
BT/ YOY BT/ YOY BT L/ YOY B4 L/ YOY BT/ YOY
BEFE S Existing stores 95.1% 100.8% 103.3% 103.5% 102.5%
Note:The numerical values stated are the results for the existing stores that existed during the respective accounting periods.

(DREBORIERF. FFHPRHICETHEETT .

| ZFﬁJ H ﬁﬁ Average daily sales per store

20104 /FY2010 20114EEE/FY2011
F1EF L EE/1Q B/ Full year F1EF L EE/1Q
FF/Thousands of yen FF/Thousands of yen FF/Thousands of yen
£ & Total stores 486 513 513
IS New stores 500 506 522

IE%{&U@%W(E&T—?E) Average number of customers and average purchase value per customer in exsisting stores
20104 /FY2010 20114EEE/FY2011

B EA/Full year F1MFHSEEE/1Q

F1EF L EE/1Q
A +F/Persons, yen BIEELL/YOY A +F/Persons, yen BIEELL/YOY A -F/Persons, yen BIEELL/YOY
@& Number of customers 846 98.0% 872 100.4% 846 99.7%
ZHiffi spend per customer 563 97.1% 573 100.4% 584 103.6%
Note:The numerical values stated are the results for the existing stores that existed during the respective accounting periods.

(DREBORIERF. SFHPRHICETIEETT .

Iﬁ|'::|':i':llEﬁﬁ*ﬁﬁﬁ@?&*@&lﬁﬁ@ﬁﬂﬁ$0)ﬁiﬂ(ﬁr§) Sales by merchandise category and gross profit margin at store level (All sotres)
2011 5 HECHHED/FY2011 (Forecast)

20104EE /FY2010
F1MEHSEHHARM/1Q BEH/Full year F1MEHSEHHARM/1Q Fom AR EHHAMK/ 2Q BEEHA/Full year
&M Wi EE &M Wi EE %[ BFTRIR
hundred #mt  Gross Profit hundred Mt Gross Profit hundred WL  Gross Profit BEFIZER FTFIEEE
millions of yen Share(%) Margin millions of yen Share(%) Margin ~ millions of yen Share Margin Gross Profit Margin Gross Profit Margin
77 AT —F Fast foods 708 19.8% 37.4% 3,043 20.3% 37.8% 734 19.3% 37.7% - -
B &2 & & Daily delivered foods 453 12.7% 34.5% 1,926 12.8% 34.6% 480 12.6% 34.3% - -
B0 L& & Processed foods 1,987 55.6% 24.8% 8,297 55.2% 24.5% 2,182 57.2% 23.9% - -
JEE & Nonfood products 425 11.9% 42.9% 1,759 11.7% 42.2% 414 10.9% 43.7% - -
A&t Total 3,575 100.0% 30.7% 15,027 100.0% 30.6% 3,812 100.0% 30.1% 30.5% 30.4%

CEN20011 EEIZH T D=L DERFEHER L ERIL, 284%TT,
2MIBRICIE, IEZEEATBYET,
SEBMDBTABERIT, FHHRAZEHOEHLTEYET,

2: Processed foods include cigarettes.
3: Gross profit of non-food products includes service commissions.

AIZ Products included

Notel: Cigarette sales' share of total sales was 28.4% in the current accounting period 2011.3.1-2011.5.31.

4348 Category
77 ART—K Fast foods K- B/ (P URA9FF)-TUH-T77—ART—F % Rice, noodles, bread, delicatessen items, fast foods, etc-

BB B [ Daily delivered foods N—71 =T H = TARY)—L-EEB S % Bakery, desserts, ice cream, fresh food, etc:-

B EE-MIBH-EF-1=1EZ % Soft drinks, alcoholic bevarages, processed foods, confectionery, cigarettes, etc:*

BB & Processed foods

JEB & Nonfood products BRE&M-A-#3E % Daily necessities, books, magazines, online merchandise sales and services, etc:--

Note: The figures related to operation of LAWSON Okinawa, Inc. are excluded in all of the above tables.
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