TT‘,J:&U% |:||:|I:| @ﬁiﬂ(iﬁi) Sales and Products (Non-consolidated) LAWEDN

Ii"cJ:i%"ﬁi]ﬂEJ:t YOY rate of sales on existing stores
20094E EE/FY2009 20104EE/FY2010 20104 (Bt 1E)/FY2010(Forecast )
E1HFHARETHAR/ 10 BH/Full year F1HFHARET AR/ 10 FE2m A R EH IR/ 20 EH/Full year
Bi4ELL/YOY BiI4ELL/YOY BiI4ELE/YOY Bi4ELL/YOY BiI4ELL/YOY
BEE B Existing stores 102.7% 95.9% 95.1% 97.5% 98.5%

Note:The numerical values stated are the results for the existing stores that existed during the respective accounting periods.

CRRBHOBIEX. ERFHYRMICETIRETT .

.EF'#—] =] ﬂﬁ Average daily sales per store

20094 £ /FY2009 20104E & /FY2010
F1OFHAREIE/1Q HEEA/Ful year 1O AR/ 1Q
FF/Thousands of yen FF/Thousands of yen FF/Thousands of yen
2 JE Total stores 503 502 486
ﬁE New stores 513 464 500
I@&&U@ﬁﬂﬁ(ﬂ&#r&) Average number of customers and Average purchase va lue per customer in exsisting stores
200845 B /FY2008
1R HRIEE/1Q B/ Ful year 1R HRIEE/1Q
A-F/Persons, yen BT4ELL/YOY A-F/Persons, yen BT4ELL/YOY A-F/Persons, yen BI4ELE/YOY
Z 8 Number of customers 856 104.3% 868 99.0% 846 98.0%
E&ﬁﬁ Spend per customer 580 98.5% 569 96.9% 563 97.1%

CHEBORIET. ERFHAPMICHITEEETT, Note:The numerical values stated are the res Note:The numerical values stated are the results for the existing stores that existed during the respective accounting periods.

.ﬁﬂﬂ“ﬁ&ﬁ*ﬁﬁk@ *Eﬁ&lﬂ%ﬁﬂﬁ*d)ﬁiﬂ(élﬁ) Sales by merchandise category and gross profit marg in at store level (All sotres)

20094 £ /FY2009 20104 EE(RHE)/FY2010(Forecast )

FE1mEEEARE IR/ 1Q BHA/Full year F1mEHEE R/ 1Q 2R ETHAR/ 2Q B HA/Full year
&M IRAEE &M WIFAEE &M WITFI
hundred it  Gross Profit hundred k.  Gross Profit hundred i 3244 Gross Profit BT E R
millions of yen Share(%) Margin millions of yen Share(%) Margin  millions of yen Share Margin Gross Profit Margin Gross Profit Margin
T7 AT —F Fast foods 762 20.6% 36.7% 3,065 20.8% 37.3% 708 19.8% 37.4% - -
B & & f Daily delivered foods 422 11.4% 33.7% 1,696 11.5% 34.3% 453 12.7% 34.5% - -
hﬂIﬁ.ﬁ, Processed foods 2,079 56.0% 24.6% 8,1 39 55.3% 24.6% 1,987 55.6% 24.8% - -
JE B f Nonfood products 446 12.0% 41.7% 1,822 12.4% 40.8% 425 11.9% 42.9% - -
B &t Total 3,710 100.0% 30.2% 14,724 100.0% 30.4% 3,575 100.0% 30.7% 30.9% 30.9%
GEN.20108 5, F1MFHICH 1 5L ORFTHMLLEL, 242%TT . Notel:Cigarette sales' share of total sales was 24.2% in Current period 2010.3.1-2010.5.31.
Z.Hﬂlﬁ.f'n[/:\li‘ T:ld::*&‘é‘hfj’i?a"')i?'; 2:Processed Foods includes cigarettes.
SERMOBTAREL. FHHRAZZORELTEYES, 3:Gross profit of non-food products include service commissions.

5348 Category AIZ Products included

F7ART—K Fast foods KER-F - SN (HURAFE)-TUHT7—ART—F % Rice Dishes, Noodles, Bread, Delicatessen Items, Fast Foods, etc...
B E & & Daily delivered foods R—N)—FHF—rTARY)— LB R % Daily Foods, Bakery, Desserts, Ice cream, Fresh food, etc...

I L& S Processed foods B EE-MIB&H-EF-1=(EZ % Soft Drinks, Alcoholic Bevarages, Processed Foods, Confectionery, Cigarettes, etc...
aﬁﬁﬂ Nonfood products BR&-RN-HE F Daily Necessities, Books, Magazines, Online Merchandise sales and services, etc...
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